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• For comments or queries, please send an email to publishing@iucn.org, or get in 
touch with us directly: 

   
Library and Publications Manager 
Daisy Larios (daisy.larios@iucn.org) 
 
Publications Officer 
Sarina van der Ploeg (sarina.vanderploeg@iucn.org) 

  

mailto:publishing@iucn.org
mailto:daisy.larios@iucn.org
mailto:sarina.vanderploeg@iucn.org
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How can we help you with your publishing project? 
 
 

We provide guidelines and standards 
• IUCN Publishing Guidelines. These guidelines provide guidance on the processes 

involved in the production of IUCN publications. The Guidelines are periodically 
updated and are available both on the Union Portal (for IUCN Secretariat) and on the 
IUCN website (for external contacts). 

 
• IUCN Style Manual. This document explains the standard practices to be used when 

writing and editing IUCN publications in English. The Style Manual is periodically 
updated and is available both on the Union Portal and on the IUCN website. Manuals 
for writing and editing in French and Spanish are not available. 

 
• IUCN Brand Book (logo rules) and templates. The IUCN Brand Book provides an 

overview of IUCN’s brand, what it stands for, why it is important. It explains who 
should use the IUCN visual identity and how it should be used. There are Brand 
Books available for IUCN staff, Members, Commissions, National and Regional 
Committees and partners on how to use the IUCN logo. The Brand Book(s) as well 
as the templates for the design and layout of IUCN publications can be accessed 
through the Union Portal and on the IUCN website. 

 
• Terminology for IUCN usage (En/Es/Fr). The terminology for IUCN usage contains 

commonly used terms related to conservation, in the three official IUCN languages. 
The purpose of it 

https://portals.iucn.org/union/node/5006/686
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We provide information and advice 
• Design and layout. We maintain a list with designers on the Union Portal. Contact 

the IUCN Publications Officer for more information. 
 

• Editing and proofreading. We maintain lists with editors and proofreaders on the 
Union Portal. Contact the IUCN Publications Officer for more information. 

 
• Translation. We maintain a list of professional translators who can translate IUCN 

publications into the three official IUCN languages. Other languages may be handled, 
if necessary. This list with translators is available on the Union Portal. Contact the 
IUCN Publications Officer for more information. 
 
Translations have to be checked and approved by the Publications Officer. After 
approval, the Publications Officer will assign a new ISBN (and possibly DOI) and 
upload the final PDF to the IUCN library database. See for more information the 
section Translations in these Guidelines. 
 

• Translation permissions. IUCN encourages the translation of its publications. To 
request permission for translation of an IUCN publication, a translation permission 
form must be completed and submitted to the IUCN Publications Officer. Translation 
should only start after permission has been granted. The translation permission form 
is available on the Union Portal and on the IUCN website.  

 
• Printing services. For the production of IUCN publications and merchandise a list of 

printers  is available on the Union Portal. The distribution of hard copies of IUCN 
publications to their intended audience is the responsibility of each office or 
Commission. 

 
 

We manage procedures 
• Allocation of ISBNs. An ISBN (International Standard Book Number) is a unique 

13-digit 
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A payment of CHF 500 is required per DOI issued to cover the expense of tracking 
the uptake and impact of the publication with Altmetric. The DOI will only be assigned 
after the DOI payment has been made and after the laid out and proofread PDF has 
been checked for the copyright information and visual identity. It is the responsibility 
of the originating team/unit/office to arrange for the DOI payment of any future 
language versions i.e., translations published by IUCN. 
 
An IUCN ISBN is a prerequisite for receiving a DOI; to obtain a DOI, please follow 
the same procedure for requesting an ISBN. The IUCN Publications Officer is 
responsible for allocating a DOI and for registering it through Crossref (the 
registration agency for IUCN DOIs).  
 
The DOI should be included on the credits page. In addition, the reference list of a 
publication should include as many DOIs as possible, for cross-referencing (the 
Publications Officer will deposit the reference list through Crossref). This should be 
done while a manuscript is still in Microsoft Word format so that the DOIs can be 
included in the final layout. Crossref has a free online DOI query service that allows 
you to quickly do a bulk search for DOIs. 

 
• Publication concept note form. To obtain an ISBN for a forthcoming publication, all 

publications with IUCN Secretariat co-
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• Copyright and licensing of publications. We grant permission to those seeking to 
reproduce material under IUCN copyright for commercial purposes. The copyright 
permission form is available on the IUCN website. We also work with third parties 
for greater exposure and dissemination of IUCN publications, for example through 
licensing. For more information, contact the IUCN Library and Publications Manager. 

 
• Legal deposit of IUCN publications. All IUCN publications with an ISBN beginning 

with 978-2-8317 must be deposited with both the Swiss National Library in Bern and 
the Vaud Cantonal Library in Lausanne. Upon reception of the requisite copies of 
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How to make a publication?  
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Visual identity 
 
IUCN publications must bear the IUCN name and logo and follow the IUCN visual identity 
guidelines.  
 
When collaborating with partners, IUCN encourages the use of the IUCN visual identity to 
brand publications. In such cases, the IUCN visual identity rules, in addition to the logo rules, 
must be followed. In cases where the IUCN visual identity cannot be used for jointly 
produced material, a neutral design must be agreed on a case-specific basis. 
 
Publications produced by the Commissions (including Specialist Groups) alone are 
considered to be IUCN publications for the purposes of cataloguing on the Library Portal and 
adding to the library’s collection, although they fall outside of the remit of approval through 
the IUCN Publications Committee. If being published through IUCN, however, they will still 
need to receive peer review sign-off from the Editorial Board to receive an ISBN and DOI.  
 
 

Co-publishing 
 
IUCN regularly co-publishes with other organisations. There are essentially two types of 
partners with which IUCN co-publishes: 

- Members, donors, other not-for-profit organisations
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Publications Committee (for publications with IUCN Secretariat staff 
(co-)authors/editors) and/or the IUCN Editorial Board). 

• IUCN must approve final content before the publication goes into production, 
including the insertion of our disclaimer information. 

• The IUCN Publications Officer must approve final design and layout (including logo 
use) before the publication goes into final production. 

• Parties should agree on the amount of print copies each organisation will receive, if 
applicable. 

 
 

Co-publishing with commercial publishers 
 
Advantages of co-publishing with commercial publishers include: 

• Publisher takes most of the financial risk associated with producing the publication. 
• IUCN becomes associated with a well-known, credible publisher. Note that it is 

important to ensure that IUCN’s contribution is clearly visible in the final product. 
 
Some disadvantages to be aware of are: 

• IUCN may not be able to retain copyright. This prevents further use and distribution 
of our material. 

• Production times in commercial publishing are often much longer. 
• IUCN may lose editorial control. 
• IUCN staff may be required to provide considerable input. The project could become 

time-
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Negotiating the contract 
 
Although many commercial publishers have their own standard agreements, below are 
points to consider when you begin negotiating a contract: 

• Ensure IUCN retains copyright or agree to joint copyright as a minimum. 
• Ensure that IUCN’s contribution to the publication is duly acknowledged and given 

prominence. 
• Agree rights reversal within a specific time period should the publication go out of 

print. 
• Ensure that IUCN will receive a PDF of the final document for the IUCN library 

database. This may be subject to a time exclusion clause. 
• Discuss fees for the contribution of scientific material and expertise. 
• Ensure IUCN receives a final copy of the proofs to approve content and logo use 

before the publication goes into final production. 
• Agree on the number of hard copies of the publication, if applicable. Sale of the 

publication might also be subject to a time exclusion clause. 
 
To make sure that the conditions are acceptable, it is recommended to send a draft copy of 
the contract to the Publications Officer – and to the colleagues of the Office of the Legal 
Adviser, HQ – and to have the details checked. A final copy of each publishing contract 
should be 







https://portals.iucn.org/union/node/17268
https://portals.iucn.org/union/node/17268
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A template for planning the timeline for your publishing project is available on the Union 
Portal. You can also use digital tools such as Asana to help you plan your publication 
launch. 
 
 
Example of a timeline showing the minimum amount of time needed to produce a 
publication, including the minimum amount of time (weeks) you should reserve for each 
step in the publishing process: 
 

 
 
 

Set budget: costing and funding your publication 
 
As with all projects, it will be necessary to establish a budget for your publishing project. The 
budget can serve different purposes: 

 It can be used to fundraise for your project. 
 If the funds have already been allocated, it can assist you to see whether you need to 

raise more funds, or alternatively whether you need to modify your project so that it 
comes within the allocated budget. 

 It can help you to focus your expenditure and evaluate where over- or under- 
spending has occurred. This will help you to budget for future similar projects. 

 
Publishing incurs some obvious or “visible” costs, e.g. cost of printing, as well as certain less 
evident or “hidden” costs, e.g. staff time or project management costs. 
 
Although it is difficult to estimate in advance the exact costs to produce a publication, it is 
nonetheless possible to establish certain benchmark figures. There are two principal ways to 
do this: 

- Historically, by looking at the costs of similar completed projects. 
- By seeking estimates from suppliers. 

 

https://portals.iucn.org/union/node/17416
https://portals.iucn.org/union/node/17416
https://asana.com/guide/examples/product/product-launches
https://asana.com/guide/examples/product/product-launches
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Below is a checklist of the items that you will need to include in your budget. 
 
“Visible items”: 

 Consultant’s fees (if a consultant is being commissioned to write/compile the 
content), including expenses (travel, etc.); 

 Copyright fees, i.e. for using information on which a third party owns copyright; 
 Photographic fees for use of images from other sources, e.g. photo libraries; 
 Costs for peer reviewing (the IUCN Editorial Board recommends to offer peer 

reviewers a CHF 500 honorarium in gratitude, if applicable); 
 Costs of any meetings that may be required to discuss issues; 
 Editing costs, e.g. of an external substantial editor; 
 Copy-editing costs, e.g. of an external copy editor; 
 Design and layout costs, including author’s corrections, treatment of photographs, 

generation of PDFs; 
 Proofreading costs, e.g. of an external proofreader; 
 DOI costs (if applicable) 
 Printing costs; 
 Electronic production costs including scanning, conversion of data, e.g. e-books, 

converting PDFs to XML, ePUB files; 
 Mailing, distribution, shipping; 
 Promotion costs including production and mailing of promotional items (flyers); 
 Costs for translation including production, DOI (if applicable) and distribution (if 

applicable). 
 
“Hidden costs”: 

 Staff and management time; 
 Communications, including e-mail and phone; 
 Overheads; 
 Evaluation costs, including costs of surveys (printing and mailing), facilitators to 

conduct the surveys if required, analysis of results. 
 
In addition, there are a number of items that, if unchecked, can lead to significant increases 
in the costs of producing a publication. These include: 

- Author’s corrections; 
- Underestimating the page count of your publication, particularly in a printed 

document; 
- Editor’s fees; 

 
Make sure to outline the budget in the publication concept note. This will help you to know 
ahead the costs that are involved in the development of a publication. You may wish to 
consult the lists of various suppliers (editors, translators, designers, etc.) that are available 
on the Union Portal to get an idea of costs. 
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 Does the supplier have all the necessary skills/equipment (for example, 
FSC certification for printers)? 

 Will your chosen supplier be able to meet the deadline? 
 Is the price really commensurate with the service on offer, i.e. a very inexpensive 

printer may not necessarily offer the best service? 
 
In the interests of sound financial management and for purposes of comparison, it is always 
advisable to seek estimates/offers from at least three suppliers. Lists with contact details of 
various suppliers (editors, proofreaders, translators, designers) are available on the Union 
Portal. 
 
As soon as you have chosen your writers, substantive and copy editors, proofreader, and 
translator(s), make sure to share the necessary guidelines, manuals – IUCN Publishing 
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IUCN Publications Committee  
 
 

Work process 
 
The IUCN Publications Committee provides strategic direction for publications and serves as 
a mechanism to ensure high standards and quality of the publications produced by the 
Secretariat. The scope of the Committee is all publications with IUCN Secretariat 
co-authorship or co-editorship that seek assignment of an IUCN ISBN. 
 
The Committee’s 
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https://portals.iucn.org/union/node/14836
https://portals.iucn.org/union/node/24527


mailto:GOCC52@iucn.org
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Volume and substantive editing 
 
All authors have to agree on the content before the final manuscript is submitted for peer 
reviewing. Before sending your manuscript to peer reviewers, make sure your manuscript 
has been edited. It is important to allow enough time for editing.  
 
There are different levels of editing: 

 Volume editing 
 Substantive editing 

 
 

Volume editing 
 
If your publication is a collection of chapters or articles by different authors, one or many 
editors may be appointed to oversee the process. These are the “volume” editors. There can 
also be series editor(s). For example, Tourism and visitor management in protected areas 
(Leung et al., 2018), was edited and co-ordinated by Yu-Fai Leung, Anna Spenceley, Glen 
Hvenegaard and Ralf Buckley. It was no.27 in the Best Practice Protected Area Guidelines 
Series; the series editor was Craig Groves. When a publication has volume and/or series 
editors, their names should appear on the cover and title page of the publication.  
 
The editor’s role can include commissioning the articles and chapters and being responsible 
for the overall coordination of the volume. The editor may also decide that all the chapters or 
sections have to follow a similar, consistent writing style, so that the volume reads as if it 
were written by a single individual. It would then be the responsibility of the “volume” 
editor(s) to ensure this consistency, editing sections to ensure the uniformity of the content 
without changing the original intended meaning of the manuscript. 
 
Any substantive or technical errors must be noted by the volume editor(s) separately and 
raised with the author(s). All changes of substance must be approved by the author(s). 
In the unlikely event that the volume editor(s) and author(s) cannot reach agreement, the 
author’s chapter should be withdrawn from the volume. Once this stage has been 
completed, the manuscript is ready to go to the peer reviewers. 
 
 

Substantive editing 
 
Once the manuscript is completed, it needs to be edited by a professional editor before 
being peer reviewed. The substantive editor is responsible for this level of editing. 
 
The role of the substantive editor includes: 

 Checking to ensure that the publication reads well and is clear for the intended 
audience. 

 Checking the accuracy and consistency of the content, raising questions with the 
author(s) and/or editor(s). 

 Checking to ensure the manuscript is complete and includes:  
- line numbers (for ease of reference for the peer reviewers) 
- table of contents 
- foreword (if applicable),  
- executive summary/abstract 
- acknowledgements 
- tables, maps, illustrations (including figure numbering) 
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Sourcing and using illustrative material (including labelling) 
 
All manner of illustrative material such as photographs, maps but also charts or infographics 
(data visualisation) can be used to enhance a text or publication. If they are used, they 
should be clearly sourced and labelled, and the numbering or labelling system used should 
be clear and consistent. 
 
Always label all the boxes (Box), tables (Table), line drawings (Figure or Illustration (if there 
are no graphs)), graphs (Figure), maps (Map), etc. This includes illustrative material in the 
front and back matter as well.  
 
All labels must be numbered. If there are very few graphic presentations, the numbJ
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[(s)-2 (y)-2 (s)-2 (t)-6.6 (e)10.5 (m)-5.9 ( us)-2 (ed)10.5 ( c)-2 (an)10.6 ( be s)-2 (eq)10.5 (uent)-6.6 (i)2.6 (al)2.6 (.)-6.6 ( H)2.7 (ow)2.6 (ev)-2 (er)5 (,)-6.7 ( i)2.6 (f)4.3 ( t)-6.6 (h)10.5 (er)-6 (e)10.5 ( ar)-6 (e)10.6 ( m)-5.9 (any)8.9 ( and )11.3 (di)2.5 (f)-6.5 (f)-6.7 (e)10.6 (r)-6 (ent)4.3 ( v)8.8 (ar)-6 (i)2.6 (et)-6.6 (i)2.6 (es)-2 (,)4.2 ( i)2.6 (.)-6.6 (e.)4.2 ( )]TJ
0 -1.152 TD
[(box)-2 (es)-1.9 (,)-6.6 ( )11.2 (t)-6.6 (abl)2.6 (es)-2 ( and)10.5 ( phot)4.2 (o)10.5 (gr)-6 (aphs)-2 (,)4.3 ( i)2.6 (t)-6.6 ( i)2.6 (s)8.8 ( s)-2 (o)10.6 (m)-6 (et)-6.7 (i)2.7 (m)-6 (e)10.5 (s)-2 ( c)8.9 (l)2.6 (ear)-5.9 (J
-0.002  )11.2 (t)-6.6 (o nu)10.5 (m)-.002 ber them accordTc 0.002 T211.2 (t)-6.6 (o )11.2 (t)-6.6 (he )]TJ
0 -1.141 TD
[(c)-2 (hapt)-6.5 (er)4.9 ( headi)2.6 (ngs)-2 (.)]TJ
0 Tc 0 Tw 7.924 0 Td
( )Tj
EMC 
/P <</MCID 7 >>BDC 
-7.924 -1.152 Td
( )Tj
EMC 
/P <</MCID 8 >>BDC 
-0.002 Tc -0.004 Tw 0 -1.141 TD
[(For)-6 ( m)-6 (or)-6 (e)10.5 ( )-10.6 (det)-6.6 (ai)2.6 (l)2.6 (e)]TJ
0.007 Tw [(d i)2.6 (nf)-6.6 (o)10.5 (r)-6 (m)4.9 (at)-6.6 (i)2.6 (on about)4.3 ( l)2.6 (abel)2.6 (l)2.6 (i)2.7 (ng)]TJ
0 Tc 0 Tw ( )Tj
-0.002 Tc -0.004 Tw 20 0 Td
[(and num)-.002 bering, see the IUCN Style Manual, 

section Visual content/Illustrative material. 
 
 

Royalty-free photographs or other illustrative material 
 
You may want to include photographs, 
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Some of these agencies provide photos to IUCN at a discounted fee (for example, Reuters 
and National Geographic). When contacting them for photo use it is always wise to stress 
that IUCN is a not-for-profit organisation, as many suppliers apply discounted rates for this 
category of organisation. 
 
 

Seeking permission to reproduce illustrative material 
 
If you have found illustrative material through a source other than an agency or a pool of 
royalty-free images, you will need to identify the copyright holder and seek permission from 
them in writing to use the material. When material is under joint copyright, it is necessary to 
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Always include detailed captions and acknowledge the original source of each graph, 
illustration, etc., even if it has been adapted. 
 
 

Maps  
 
If you are including maps, always make sure of following up-to-date territorial 
designations/country boundaries on maps (and in relevant text in your publication), e.g. by 
cross-checking current UN documentation against any maps in your publication. Further, it is 
suggested that publication leads consults relevant IUCN Regional Offices in finalising 
regional maps in their publication. 
 
Always included detailed descriptions and acknowledge the original source of each map, 
even if it has been adapted. Particular attention is needed when using or adapting maps 
from Google. See further the Google Geo Guidelines. 
 
The map description (and source) is placed directly below the map. 
 
 

Photo and artwork captions and credits/sources 
 

Captions are a description of the photo and artwork being used. The description should be 
followed by the credit/source of the photo/artwork.  
 
Always provide a credit/source for each photo or illustrative material (figure, 
illustration, table, map, etc.). If the illustrative material has been adapted, always 
include the original credit/source ánd clearly mention that it has been adapted.  
 
However, citing the source/credit of an image or artwork is not 

https://www.un.org/Depts/Cartographic/english/htmain.htm
https://about.google/brand-resource-center/products-and-services/geo-guidelines/#required-attribution
https://portals.iucn.org/union/node/5005
https://www.flickr.com/photos/denalinps/8639280606/
https://creativecommons.org/licenses/by/2.0/
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For page-large images or artwork: add the source/credit (and caption text) at the bottom left 
or right corner (in small, but clear font). For front/back cover images: include the photo 
credits (and captions) in the credits page. (Never on the front or back cover itself!) 
 
 
When including 

https://portals.iucn.org/union/node/5005


https://doi.org/10.1002/asi.22798
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Board to be able to review concisely, point-by-point, how the authors have addressed 
each peer review comment. 

 
 

Responsibility for coordination of peer review  
 
Once peer reviewers have been identified, coordination of the peer review process is the full 
responsibility of the project/publication lead in the Centre/Regional Office/Commission in 
question, under the guidance and authority of the Centre or Regional Director/Commission 
Chair concerned. This includes receiving and sharing review comments with authors, author 
revisions, and soliciting re-review (if the situation requires, e.g. when requested by the 
Editorial Board) from the peer reviewers. 
 
 

Peer review of the manuscript)   

https://portals.iucn.org/union/node/13381
https://portals.iucn.org/union/node/13381
https://portals.iucn.org/union/node/13381
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Checklist for stages in peer review: 
  

Phase Responsible When Done 
Identify and contact potential peer 
reviewers. A minimum of 2 
external experts needed. See 
template for peer review 
solicitation letter/email 

Publication lead During writing 

�  

Send final and complete – 
including front matter (title page, 
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Copy-editing  
 
Once your complete (incl. front and back matter!) manuscript has been peer-reviewed and 
revised following the reviewers’ comments, it will need to be copy-edited.  

https://portals.iucn.org/union/node/4985
https://portals.iucn.org/union/node/5005
https://portals.iucn.org/union/node/5005
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The IUCN 

https://portals.iucn.org/union/node/17756
https://www.iucn.org/our-work/science-led-approach/publications-and-publishing/iucn-editorial-board
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Production 
 
 
Once your manuscript has been 

 written 
 substantively edited 
 peer reviewed and copy-edited 
 approved by the Publications Committee and its peer review tracking table signed off 

by the Editorial Board … 
 
… please make sure to have all authors agree on the final manuscript. 
 
Substantive changes made to a manuscript after it has been submitted to the designer are 
known as “author’s changes”. These should be kept to a minimum to avoid additional costs 
and/or delay in delivery of the final publication. For this reason, you will want to make sure 
your manuscript is copy-edited and finalised prior to moving on to design and layout.  
 
Now your publication is ready to go into production!  
 
Production consists of: 

- design 
- layout 
- proofreading 

 
If you are publishing with another organisation(s) or a commercial publisher, make a 
provision for possible changes when you negotiate the agreement. Note that some 
commercial publishers may offset the cost of author’s changes against possible royalty 
payments. 
 
To make sure that the conditions are acceptable, it is recommended to send a copy of the 
contract to the Publications Officer (and or IUCN Office of the Legal Adviser (OLA) to have 
the details checked. 
 
For the planning of the production of your publication, it is important to: 

• Ensure that writing, substantive editing, content, etc. are completed before starting 



IUCN Publishing Guidelines 
GL.KML.1 

44 
 

The overall (cover) design and layout of your publication will be determined by the IUCN 
visual identity, which is described in the IUCN Brand Book and sample templates. The 
following is covered: 

https://portals.iucn.org/union/node/5004
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If you already have a design template and are seeking an estimate for layout only, you will 
need to request the cost of the following: 

- Layout per page, including the cover 
- Artwork treatment 
- Author’s corrections 

 
 

Spine 
 
The existence of a spine depends on the number and thickness of pages. The spine of all 
IUCN publications should contain the title of the publication as well as the IUCN logo (or the 
‘IUCN’ acronym, depending on the width of the spine). The title on the spine should be 
written to conform book industry standards:  

o For publications in English: the text has to run from top to bottom, with the IUCN logo 
vertical (‘IUCN’ in the same direction as the title). This means that when the book is 
placed on a table with the front cover upwards, the title is correctly oriented left-to-
right on the spine. 

o For publications in French and Spanish: the text has to run from bottom to top, with 
the IUCN logo vertical (‘IUCN’ in the same reading direction as the title). This means 
that when the book is placed vertically on the shelf, the title can be read by tilting the 
head to the left. 

 
To include the title of the book on the spine your designer will need to know the spine width 
of the finished book in order to design the cover. The spine width will depend on:  

- the number of pages  
- the thickness of the paper being used to print the book  
- the thickness of the paper being used for the cover.  

 
Please see further the IUCN Brand book for guidelines on the design of a spine. 
 
 

Publishing as part of a series 
 
If a publication is being produced as part of an existing series, the design and layout will 
need to be adapted as much as possible to IUCN’s visual identity. For assistance in the 
adaptation process, contact the Publications Officer. 
 
If a new series is being designed, the design and layout should be governed by IUCN’s 
visual identity. When designing a new series, always ensure that the design is sustainable 
and that future publications in the same series can be published to the same visual 
standards. 
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Layout of your publication 
 



https://portals.iucn.org/union/node/5004
https://portals.iucn.org/union/node/3032
https://portals.iucn.org/union/node/5004


https://portals.iucn.org/union/node/5062
https://portals.iucn.org/union/node/5062
https://portals.iucn.org/union/node/5005
https://portals.iucn.org/union/node/5005
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There is a list with contacts of professional proofreaders available on the Union Portal. The 
Publications Officer maintains this list. Make sure to share the IUCN Style Manual with the 
proofreader beforehand. 
 
 

Next steps 
 
After proofreading but before being published, the clean, complete, proof (PDF) should be 
sent to the Publications Officer to check if it abides with IUCN’s visual identity and style. It is 
nevertheless the responsibility of the team/office/Commission producing the 
publication to ensure that the publication conforms to these standards.  
 
Once the Publications Officer clears the PDF, the Publications Officer will assign an ISBN 
and DOI. The publication will then be ready for you to send to the designer for preparation of 
the final files for publication and (possibly) print. 
 
 
Reminder: always ask the designer for  

- a low-resolution PDF (‘web version’) with single page view for uploading to the IUCN 
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Printing 
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In saddle stitching or stapling, the pages are folded over and then stapled in the spine. This 
form of binding is ideal for very thin publications. 
 
Hard-cover binding is the most expensive form of binding and involves producing a book in a 
hard-back cover. Binding methods include gluing or stitching (a book is printed as a series of 
16-page booklets which are then stitched together and a cover is placed over them). This is 
suitable for “coffee table” books for example. Hard cover books are more expensive to 
produce and mailing and distribution costs tend to be higher. Covers can be paper or cloth 
and include a dust jacket. 
 
Additional considerations: 

• For large, important or complicated jobs, it is always advisable to supervise the initial 
print-run at the printer. In this way, if there are any problems, e.g. poor colour, they 
can be sorted out immediately rather than once the final print-run has been 
completed. For this reason, you may want to select a printer who is close by. 

 
• Provide the printer with the final files – remember to make sure that all the technical 

specifications, fonts, colour separations, etc. have been included by the designer. 
 

• If there is a lot of colour in the publication or many photographs, it is advisable to 
request a high-resolution print-out which will show the true colours once printed. 

 
• Once you have checked the proofs for any last
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Publishing e-books 
 
Traditionally, IUCN has not published e-books. The e-PUB format is the most widely 
supported e-book format, though many others exist.   
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How to get your publication 





https://www.crossref.org/education/content-registration/content-type-markup-guide/books-and-chapters/
https://www.crossref.org/education/content-registration/content-type-markup-guide/books-and-chapters/
https://www.isbn.org/faqs_general_questions


https://publicationethics.org/
https://doi.org/10.24318/cope.2019.1.4
https://doi.org/10.24318/cope.2019.1.4
https://doi.org/10.24318/cope.2019.1.4
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• IUCN, or the authors or editors of an IUCN publication, have inconclusive evidence to 
support retraction, or are awaiting additional information such as from an institutional 
investigation;  

• Author conflicts of interest have been reported after publication, but in IUCN’s view 
these are not likely to have influenced interpretations or recommendations, or the 
conclusions of the publication. 

 
The retraction of IUCN publications requires approval from the IUCN Director General on the 
advice of the Chief Scientist and Chief Economist as Co-Chairs of the IUCN Editorial Board. 
Retracted IUCN publications remain available but have a retraction notice added to their 
IUCN publication record.  
 
If there are any issues of concern with an IUCN publication, kindly contact the Publications 
Officer. 
  



https://www.iucn.org/our-work/science-led-approach/publications-and-publishing/how-publish-iucn
mailto:publishing@iucn.org
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