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which will be considering, amongst other agenda items, the in-depth review
of the implementation of the Programme of Work on Agricultural Biodiver-

We are releasing this issue of Business.2010 as a contribution to SBSTTA-13
sity. This is also Ftting, given that the theme of the International Biodiversity Day,
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For a food manufacturing company
such as Unilever, sustainable supply



members) to create the commercial
environment where business activities can
be directed to support more sustainable
production that goes hand-in-hand with
biodiversity conservation.

Access to information

In business, we are very good at making
decisions and taking action in the light
of current knowledge, if it can be made
available to us in a straightforward way
that can be easily understood.

What | think business needs most, in order
to take appropriate action on biodiversity
issues, is to have easy access to information
on the biodiversity priorities in the
geographical areas where it operates.
Advice and support from governments,
academics and NGOs on what should be
the individual business priorities in any
one country or location is also extremely




ANNIK DOLLACKER and JUAN GONZALEZ-
VALERO explore the interlinkages between
agriculture and biodiversity.

griculture is one of the key motors of

the global economy. It is a source of

foods, fbers and, increasingly, fuel.
It provides livelihoods and subsistence an



biodiversity loss represents a signifcant
business risk. The agricultural sector and
the down-stream value chain — food, bio-
chemistry, pharmaceutical, and textile
industries — are particularly vulnerable.
They face operational risks, including di-
minishing supplies or rising costs of key re-
sources and inputs, such as raw materials
and water, for example. Other potential
challenges include governmental restric-
tions on access to biodiversity; damaged
reputations and licenses to operate if pub-
lic expectations are not met; and poten-
tially restricted access to capital as the
fnancial community adopts more rigorous
lending and investment policies.

As the world’s population continues to
grow, with the knock-on effects this will
have on requirements for land (for building
and other uses), and demand for renew-
able resources to counter climate change
continues to rise, it would be unrealistic
to set past species diversity on cultivat-
ed land as a desired target. This level of
ambition ignores not only the source and
origin of this “diversity’, but also generally
the fundamental requirements of sustain-
able development, biodiversity and eco-
systems.

As overall land is limited and further en-
croachment into pristine habitats not sus-
tainable either, agriculture has to be made
more effective and sustainable on the land
already cropped. This realization is not al-
together recent. In the past 50 years, with-
out the use of ever-improving agricultural
technologies (seeds, crop protection prod-
ucts, fertilizers, mechanization, irrigation,
etc.) a landmass of the size of North Amer-
ica would have had to be turned into farm-
land. Post war needs shaped agricultural
policy which tended towards increased
productivity at the expense of wildlife and
agro-ecosystem sustainability. Integrated
technology knowledge only really came
into its own in the 1980s and 1990s.

Sustainable agriculture

The major challenge today therefore is to
secure and increase agricultural yield while
at the same time conserving biodiversity,
ecosystems, and resources as well as main-
taining a healthy base for those who rely on
agriculture for their livelihoods. In other
words, balancing agricultural productivity
with the needs of ecosystems and biodiver-
sity to ensure they are all able to deliver
their services in a sustainable manner.

The key to achieving this lies in the imple-
mentation of sustainable agriculture. This
more holistic and systemic approach inte-
grates the three pillars of sustainability:
proftability, environmental protection and
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social equity. It includes the premise that
agriculture needs to be managed while
supporting biodiversity and ecosystem
health. Integrated Crop Management (ICM)
strategies that are being implemented in-
clude, among others, setting biodiversity
conservation goals for farmland, such as
maintaining or enhancing wildlife habi-
tats. Similarly, low-till, and conservation
agriculture are also widely promoted ap-



JACQUES DU PUY, examines how
technologies i such as improved seeds and
pesticides — can contribute to sustainably
raising productivity on land already been
cropped.

The demands on agriculture are currently
changing dramatically due to wealth and
population increases, climate change and
related matters. All of these put tremen-
dous pressure on land. There is no rational
alternative to increasing yields per hec-
tare, since available land is fnite and fur-
ther encroachment into wildlife habitats is
not a viable option.

The current rate of species extinction
and levels of degrading ecosystems raise
important questions for agricultural busi-
nesses. A key question for us as a company
is: can a business case be made that sup-
ports efforts to promote agro-ecosystems
health and biodiversity conservation? The
answer is a resounding yes. Providing farm-
ers — small and large holder farmers alike
— with innovative technologies to manage
agro-ecosystems effectively secures the
agricultural production base in the long-
term and is thus fundamental to the sus-
tainability of their business ... and ours.

Crop technology R&D integrates
conservation

An obligation we have as a crop science
company is to take a holistic view of any
potential effects our technologies might
have on agro-ecosystems. Hence, we in-
corporate biodiversity protection aspects
into our Research and Development (R&D)
activities and are continuously pushing the
science further. The introductions of new
pesticides and new crop varieties take as
long as ten years from initial discovery to
frst commercialization. Indeed, in view of
the intended use of pesticides, their poten-
tial effects not only on human beings but
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also on the environment are researched
exhaustively, making them the most thor-
oughly studied chemicals worldwide. Pro-
tecting species and ecosystems requires a
thorough understanding of these products.
Therefore research includes basic labora-
tory studies, sophisticated testing in the
feld and waterpond trials (see pictrue be-
low) to assess interactions between prod-
ucts and the ecosystems.

Sparing use of natural resources
Technologies best fulfl their purposes
when they enable our customers, the
farmers, to adopt farming practices that
conserve natural resources. Hence, our ex-
perts direct additional efforts towards tar-
geted crop protection measures, including
seed treatment, devices to apply products
more precisely, such as stem injectors, and
computer-based tools that better forecast
the development of pests. All of these
approaches allow farmers to adjust their
pest-management strategies towards when
and where required.

One example of targeted pest-manage-
ment is seed treatment. Treating seeds,
rather than the whole feld, reduces the
amount of area exposed by 95%, while only
the target pests are managed and benef-
cial insects living both on and in the crop
are safeguarded. Another example is in-
sect-resistant crops, which also spare ben-
efcial Insects. Both approaches addition-
ally save fuel, water and labour.

Learning from the feld
To address the needs of agro-ecosystems
health, there is also much to be learned

and done at the farm level. We cooper-
ate with many partners to further develop
farming practices that enhance biodiver-
sity. For instance, in 2007 our colleagues
in the UK opened Biodiversity Centres on
the company’s Research farms to evalu-
ate measures such as the establishment
of beetle banks, hedgerows, and ponds on
farm biodiversity. The lessons learned are
shared with farmers, distributors, agricul-
tural consultants and the wider commu-
nity to stimulate replication. In Brazil, we
initiated a project to restore farmland sur-
rounding a lake. About 8,000 native trees
(63 species) were planted, with the result
that soil erosion has been reduced, water
fow stabilized and many native wildlife
species have returned. During the pilot
project a manual was developed, which
gives directions on how to grow native
plants. This encouraged scaling-up and
has resulted so far in the planting of more
than 100,000 native trees.
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developing world problems like rinderpest
in Africa. Biotechnology is also being
used to produce safe and more effective
medicines for human use. Indeed a BIO
member has the frst product approved in
the world from a biotech-derived animal
— a human pharmaceutical that is an anti-
blood clotting factor produced in the milk
of genetically engineered goats.

We are becoming increasingly conscious
of the obligations we hold to leave a
healthy and sustainable world for future
generations. | strongly believe that
biotechnology, with its ever-expanding
knowledge of the structure and function
of life on our planet, will play a vital
role in responding to the challenges of
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FLAVIO GOULART, MARI



What does biodiversity mean to Syngenta?
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Sustainable wild collection of plants — make way
for a new standard
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Ju

a Unién Europea importa alrededor de USD 4.7 mil millones de Centro América, lo cual equivale a

un 15% de las exportaciones totales anuales de nuestra region. Los productos agricolas representan

un poco mas de USD 2 mil millones del total. Ahora bien, mas del 55% las importaciones europeas
provienen de paises en desarrollo, y algunos productos provenientes de ex colonias en Africa, el Pacifco
y el Caribe (los llamados paises ACP) tienen un trato preferencial, como es el caso del banano y del
azUcar. Esta tradicién europea puede representar una buena oportunidad para nuestra region, si a través
del Acuerdo de Asociacién entre la América Central y la Union Europea se logra algin reconocimiento a
los productos agricolas certifcados, y en especial a los certifcados con el sello Rainforest Alliance, como
café, banano, cacao, pifia, entre otros.

Impulsar la sostenibilidad

Es interesante destacar que el 70% de los productos agricolas exportados a Europa no poseen ningin
valor agregado. El café, el principal rubro de exportacién agricola de la regién, se lleva uno de cada tres
dolares recibidos de Europa. El banano y la pifia constituyen el segundo y tercer producto de exportacion
respectivamente. Para el caso del banano, la mayoria de las fncas certifcadas que le venden a las grandes
compafiias como Chiquita, son de productores independientes, muchas veces agrupados en cooperativas.
Muchos ambientalistas y promotores de un desarrollo sostenible, incluyendo a este servidor, consideran
que el sistema europeo de tarifas o aranceles realmente no ha sido muy benefcioso y lo mejor seria
que esos mismos recursos Fnancieros se devuelvan a proyectos que impulsen la sostenibilidad para los
pequefios y medianos productores agricolas, incluyendo al sector bananero, asi como al sector azucarero,
media vez se comience a certifcar plantaciones de cafia de azlcar en el futuro cercano.

Y es que uno de los grandes retos que se tienen dentro del programa de certifcaciéon Rainforest Alliance
es precisamente como educar a los fnqueros sobre la importancia de la diversidad biolégica y el concepto
de sostenibilidad. Posiblemente, parte de la cooperacién que surja del Acuerdo puede destinarse para
educacion ambiental o educacién para la sostenibilidad agricola. De igual forma, otro reto que se tiene es
como facilitar el acceso a la asistencia técnica para los micros y pequefios productores. El Acuerdo puede
proporcionar incentivos econémicos interesantes para que esto ocurra.
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Recommendations to COP-9 on standards and
certifcation

As COP-8 led to the updating of the clearing-house mechanism with
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Keeping_ farming organic and
making It productive

ANGELA B. CAUDLE and DEMETERIS HALE
recall the reliance on biodiversity for
food safety and sustainable agriculture;
highlight role of organic agriculture.

1

of the food in the human diet. In

the spring of 2007, farmers through
out North America scrambled to fnd bees
to pollinate their crops as colony collapse
disorder (CCD) potentially threatened to
impact the production of more than 90
food, fber and seed crops that depend on

I I oney bees pollinate about one-third




Update on the
German Business
& Biodiversity
Initiative

he Federal Ministry for the Environ-
I ment (BMU) has established a Busi-
ness & Biodiversity Initiative [1] to

win companies from different industries
to become more committed to and ac-

Spotlight on

COP-9

This guide provides an update on business
related activities at COP-9.

This information will be updated in the
April issue of the newsletter and again in
early May.

Please send information on planned
business related activities to the editor

before 1 April 2008:

nicolas.bertrand@chbd.int



Tentative calendar of business related events

FAIR ON EXPERIENCES AND BEST PRACTICES IN COMMUNICATION, EDUCATION AND PUBLIC AWARENESS (CEPA)

Ministry of Transport
SIDE EVENTS

1.15-3 pm & 6.30-8.15 pm



list of business related side events will be made available. All COP-9 information is posted at www.cbd.int/cop9.

Sunday 25 Monday 26

Tuesday 27

Wednesday 28

A Fair on experiences and best practices
in Communication, Education and Public
Awareness (CEPA) will be held in the
Minsitry of Transport building and will
include displays and presentations on
National CEPA strategies; mobilization of
the media; the integration of biodiversity
considerations into education; best
practices in raising public awareness.

Business is invited to contribute
Submissions should be received no later
than 26 March 2008. See Notifcation
2008-020, posted at www.chd.int/doc/
notipcations/2008/ntf-2008-020-cepa-
en.pdf

Thursday 29 Friday 30

Several business related side events, throughout the COP, are
expected to be featured under a common ‘Business and Biodiversity
Forum’ umbrella.

The United Nations Environment Programme (UNEP) and the United
Nations University / Institute of Advanced Studies (UNU/IAS) are
taking the lead in organizing the forum, which should convene many
other organizations. Preliminary plans are for the forum to include
interactive side events on Access and Beneft-sharing, community
based business, pro-poor carbon markets, indicators for business
and biodiversity partnerships; the fnancial services sector, etc.

Contact
org

Balakrishna Pisupati (Balakrishna.Pisupati@unep.

HIGH LEVEL SEGMENT

World Conference Centre
GERMAN BUSINESS AND BIODIVERSITY INITIATIVE

Expert fora (27 May, Ministry of Transport, room 0.121)

‘Diversity Wood” (itinerary exhibition, throughout the COP)

Presentation at the High Level Segment (29 May at 12pm, World Conference Centre)
Booth at the Expo of Diversity (27-30 May)

PLAZA FOR DIVERSITY (EXPO)
10 am - 8 pm

The ‘Plaza of diversity’ will include an
exhibition fair, workshops, and many
other activities. The ‘Campus’ will run
throughout COP-MOP-4 and COP-9.

PLAZA OF DIVERSITY (EXPO)

The “Expo’ will run on 27-30 May. The
German Business and Biodiversity Initiative
will hold a booth. For more information

IBD 2008

On 22 May, International Day for Biological
Diversity (IBD) helps raise awareness of the
importance of biodiversity — this year’s
theme is “Biodiversity and Agriculture”. An
informal plenary session will be held at 5
pm on 22 May. Several side events, on 22
May and throughout the COP, will also be
organized. See www.cbd.int/ibd/2008.

on the Plaza, which is organized by DBU,
see the Information Note for Participants
and/or www.plaza-of-diversity.org.




In the run-up to COP-9, a number of
business and biodiversity events are
planned. The Secretariat is participating
in the following:

23 February 2008, Rome, Italy
Roundtable meeting on
biodiversity offsets, biodiversity
credits and conservation banking

Over 30 countries now have regulations to
encourage developers to undertake bio-
diversity offsets to achieve ‘no net loss’
or a ‘net gain’ of biodiversity when infra-
structure projects will result in signifcant
impacts. Some have developed these into
conservation banking and credit trading
schemes. In addition, a growing number of
companies are undertaking voluntary bio-
diversity offsets, supported by conserva-
tion experts and increasingly required to
do so by the conditions of bank loans.

Following SBSTTA-13, the Business and Bio-
diversity Offset Program (BBOP) is running
a roundtable meeting to discuss biodiver-
sity offsets and prepare for related dis-
cussions at COP-9, in the light of Decision
VII/17.

www. forest-trends.org/biodiversityoffsetprogram

29 February 2008, Galway, Ireland
Business and Ecosystems:
Innovation, opportunities and
challenges for the private sector

Asatellite workshop to the Second Interna-
tional Conference on Health and Biodiver-
sity (COHAB 2).

The COHAB Initiative Secretariat is con-
vening this event to: examine the business
case for nature conservation; explore busi-
ness opportunities and challenges associ-
ated with biodiversity; discuss the tools
available to help business managers iden-
tify options for developing new markets
based on ecosystem services; and pool ex-
perience and perspectives from business.

The workshop will explore the following
themes: the business case for biodiversity;
what’s happening at the policy level; how
to identify risks and opportunities; creat-
ing new markets in different sectors; coun-
try and company experience.

Contact Conor Kretsch, Director, COHAB Initiative Sec
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Increasing the understanding of biodiversity for
the Russian forestry sector

MIKHAIL KARPACHEVSKIY and ALEXEI
GRIGORIEV outline the rise in the use of
FSC certipcation by the Russian forestry
sector.

ussian timber companies really
Rstarted to realize the importance of

biodiversity in the early 1990s. This
occurred at the Russian-Finnish border. In
the Soviet times, areas along the border
remained virtually inaccessible for national
security reasons. As a heritage of the Cold
War, a strip of old-growth forests along
the Russian-Finish border under guard by
troops for the last 50 years enjoyed nearly
natural conditions. From the Finnish side,
the forest was clearcut to the border line
and on the Russian side, clearcuts started
30-40 km from the border.

Old growth

After 1991, border restrictions were lifted
and timber companies from both sides of
the border anticipated the opportunity of
harvesting in this unique strip of the old
growth forests (the so-called Green Belt of
Karelia), one of the largest in whole Eu-
rope.

Thanks to the Taiga Rescue Network, Green-
peace, WWF and other organizations, a
strong awareness campaign directed at the
leading consumers of Russian timber com-
ing from the border forest started. As a
result of this public pressure, Finnish com-
panies ENSO and then UPM-Kymmene com-
mitted not to purchase timber from such
forests. Many other foreign and Russian
timber companies subsequently joined the
Old growth forests logging moratorium for
Republic of Karelia and Murmansk Oblast.
To be able to follow these commitments
large Finnish importers established a sys-
tem to control sources of Russian wood.

Environmental activists developed a meth-
odology, which allowed them to quickly
produce maps of old growth forests. The
frst maps covered areas near the Finnish
- Russian border, later ones covered the
whole Northern European Russia. In 1999,

the map The Last of the Last. Old Growth
Forests of Northern Europe was published
as part of the awareness campaign.

Constructive relationships

Early conficts between environmental
activists and timber companies had thus
gradually evolved into more constructive
relations. Systematic information on old

growth forest in other parts of the countrw89mave rew89mavet287804400510047ir31ed i880055%
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In a globalised market, concern for sus-
tainable development is increasingly ex-
pressed through purchasing preferences.
MATHEW PARR looks at how voluntary
standards are being used in the aquacul-
ture sector as the business tool of choice
by large retailers in Europe to achieve sus-
tainability and responsible procurement
objectives.

Ithough the majority of agriculture,
Aaquaculture and fsheries production

is still used in the country of origin,
the integration of global markets is lead-
ing to a growing proportion to be traded
internationally. This is primarily destined,
in one form or another, for the shelves of
food retailers in the northern hemisphere.
Fish is the most internationally traded
food commodity, and tropical shrimp one
of the most valuable traded fsh com-
modities. The largest retailers are working
more closely with their suppliers on pro-
duction standards to ensure not only food
safety and quality but increasingly sustain-
ability and responsibility as well, essential
to their brand reputation. This is being
driven by a number of complex factors,
principally: food scares; changing legal
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Let us Amazon our business

author of
Amazon Your Business, the message to

For MEINDERT BROUWER,
entrepreneurs is Omake money with
sustainable products from the Amazon.
Consumers want them. At the same time
you contribute to the protection of the
Amazon and you increase the income
of local people in the forest. This is an
offer you cannot refused. His message to
politicians and governments is ofacilitate
market access for sustainable biodiversity
products; this is an effective way to help
realize Millennium Development Goalso.

sustainably managed forests outside
protected areas is of key importance
to safeguard the Amazon.

Demonstrating the economic value of

Saving the Amazon forest, frst of all, means
thatlarge areasshouldbestrictly protected,
prohibiting any sort of ‘modern’ economical
activity. Strictly protected areas, however,
need buffer zones to keep them from the
danger of encroaching, unregulated human
activities. The management of buffer
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zones is therefore very important. If we
can turn things on their head and make the
sustainable and certifed management of
forests an acceptable alternative that has
equal — or better still — more value than
clearing the forest and stripping it of its
biodiversity, then we may just succeed in
stopping deforestation, one step at a time.
Sustainable forest management using FSC
principles and criteria is one of the tools
to accomplish this.

Saving the Amazon forests on the
one hand, and promoting signifcant,
sustainable economic development for
local communities on the other, means
unsustainable logging can and must be
pushed to the sidelines. In its place,
sustainable, innovative, sophisticated and
certifed mainstream products will take
centre stage.

High-quality consumer goods

The Amazon is a supplier of countless
high-quality natural ingredients and
other biodiversity products that can be

used in the food, beverage and cosmetics
industries.

The frst generation of sustainable and
certifed mainstream quality consumer
goods has emerged in the Amazon:
among them are energy drinks, snacks,
wild gourmet chocolate, food dressings,
food supplements, body care products,
essences, cosmetics, aromatic oils,
medicines, even kitchenware, furniture,
shoes and fashionable rubber bags. And
Oro Verde, or Green Gold, obtained in a
responsible, sustainable way from tropical
forests in Colombia, is just one example
of how new standards are being set by
Amazon products to which the rest of the
world will aspire.

Ecological commodities, like the wilderness
expanses, water and air, are still generally
considered ‘free goods’. However, this
notion is changing. We are seeing a trend
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MATTHIEU BEAUCHEMIN and MARCELO
MENDES AMARAL




By capturing most of the value chain, we maintain most
of the additional income in the hands of small producers,

providing a pnancial reward for the conservation of

ourtesy of Blake Schmidt

Photo c
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A glass of wine for biodiversity

INGE KOTZE highlights how the
conservation sector and wine industry in
South Africa have come together to ensure
that deco-friendlyd wine farming is taken
on board and made a priority within the
South African wine industry.

producer of wine. Approximately 90%

of South Africa’s wine production
occurs within the Cape Floral Kingdom,
the smallest yet richest plant kingdom on
earth. The Cape Floral Kingdom is globally
recognised as a biodiversity ‘hotspot’ and
holds World Heritage Site status, as a home
to 9,700 plant species, tens of thousands
of animal species — as well as outstanding
wine!

South Africa is the world’s ninth largest

Due to the rapid loss of natural habitat
through urban development, agriculture,
invasive alien vegetation and frequent
fres, only 8% of the original renosterveld
and lowland fynbos ecosystems remain
in the Western Cape. Many of these
species are so specialised that they are
commonly confned to one particular
farm or patch of vegetation — and can
be found nowhere else in the world! The
climate, soil structure, plant and species
diversity results in the same terroir that
is responsible for the biodiversity of the
Cape’s fora and therefore, the unique and
phenomenal diversity of the Cape Floral
Kingdom is also partly responsible for the
variety and unique favours of our wine.

Biodiversity champions

The Biodiversity and Wine Initiative is a
partnership between the South African
wine industry and the conservation sector
(The Botanical Society of South Africa
and The Green Trust, WWF-Nedbank
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A role for biodiversity offsets in sustainable biofuels?

NADINE MCCORMICK and
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Essential oils for sustainable
Job alternatives

Putting the magic

The same thing, we are informed, occurred in Europe in the past. Historically, some exponents
of the art were burnt at the stake. Fortunately, over a period of some fve millennia up to the
present day, information has been fltered and sifted so the use of potions does not necessarily
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JEAN-MARIE FRENTZ, ZBIGNIEW
KARPOWICZ and ZENON TEDERKO highlight
efforts in Bulgaria, Hungary and Poland to
encourage Opro-biodiversityd SMEs.

e are witnessing today encourag-
Wing signs that biodiversity issues
are gaining more traction in the
political and commercial agendas. Fully
engaging the business community and the

fnancial servicessector e s j
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ldentifying and managing risks and opportunities

CRAIG HANSON introduces the Corporate
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Landscape auctions, a new fnancing tool for nature

DAAN WENSING looks at the use of
auctions for pnancing the conservation of
landscapes in The Netherlands; explains
plans to roll-out this tool internationally.

L L Welcome to the future!l” — it is with
these words that the frst auction of a
landscape was opened by the mayor

of Ubbergen, The Netherlands, in Septem-

ber 2007. Launched by Knowledge Centre

Triple E, in cooperation with the NGO ARK

and the ViaNatura Trust Fund, landscape

auctions represent a new instrument in the
conservation fnance toolbox.
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ANTOINE MACH co-developed a tool to as-
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Pet industry
leadership on
Invasive alien
species

By JAMIE K. REASER

Ithough pets bring companionship
Aand joy into many people’s lives,

those which are abandoned or es-
cape into the natural environment can
become invasive alien species. Prepara-
tory documents for SBSTTA-13 include
a request to “collate best practices for
addressing the risks associated with the
introduction of alien species as pets, in-
cluding aquarium species, such as fsh,
reptiles or insects, and as live bait and
live food”.

We are working with the Global Invasive
Species Programme (GISP) to fulfll this
request as well as to highlight proac-
tive initiatives that we have developed
to minimize the risk of the ‘pet release’
pathway. The mission of the Pet Indus-
try Joint Advisory Council (PIJAC) is to
promote responsible pet ownership and
animal welfare, foster environmental
stewardship, and ensure the availability
of pets. Examples of relevant programs
include:

= Habitattitude™: a campaign to educate
consumers on wise pet choice (Attitudes),
excellent pet care (Habits), and alterna-
tives to abandoning pets (Habitats).

= National Reptile Improvement Plan
(NRIP): a standard-setting accreditation
program for reptile and amphibian im-
porters/distributors that provides guid-
ance for animal inspection and the re-
moval of external parasites.

= Bd-Free ‘Phibs: A campaign and stand-
ard setting program for reducing the risk
of transmission of the highly devastating
chytrid fungus (Batrachochytrium dend-
robatidis) within/through the amphibian
trade.

PIJAC looks forward to working with Par-
ties and other organizations at SBSTTA-
13.

[1] UNEP/CBD/SBSTTA/13/6, draft recommendation

Dr. Jamie K. Reaser, is Senior Science and Policy Ad-
visor, Pet Industry Joint Advisory Council (PIJAC).

Www.pijac.org
pijacscience@nelsoncable.com
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Please send contributions to the editor.

AGRIBUSINESS

Through the International Federation of
Agricultural Producers (IFAP), farmer
leaders are becoming actively involved
in the agricultural biodiversity aspects
of the review of the Programme of Work
of the Convention. Farmers want to take
the opportunity of this review to highlight
the positive impact of agriculture on
biodiversity through the promotion of
sustainable agricultural practices that
improve sustainability while at the same
time maintaining the economic viability
of their agricultural activity. The farmers’
role needs to be better understood and
documented in order to achieve progress
in integrating biodiversity goals into
agricultural production.

Mechanisms to create markets for eco-
system services to reward farmers for the
protection of nature exist in many devel-
oped countries. However, these need mar-
kets to be opened up also to farmers in
developing countries, through appropriate
capacity building programs and adapted
mechanisms.

Contact Nora Ourabah Haddad for more information
(Nora.Ourabah@ifap.org).

BUSINESS SCHOOL
As companies put environmental strategies
into practice, business schools are training
the next generation of business leaders to
understand environmental strategy from
a business perspective. Students at the
Haas School of Business at University
California, Berkeley have taken initiative
to organize a seven week Speaker Series
to explore the innovative ways in which
companies are redesigning ‘business as
usual’.
The Series, which runs from January to
April 2008, will bring speakers from lead-
ing companies and organizations to discuss
strategies and tools developed to help
companies in a range of sectors address
these new challenges, including biodiver-
sity (the Secretariat participated in the 30
January session). A report will be provided
in this newsletter.
Haas was recently ranked #1 among global
business schools by the Financial Times for
integrating issues of social and environ-
mental stewardship into its MBA curricu-
lum.

Contact Mira Inbar, a prst year MBA candidate, for
more details (
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Details of all CBD meetings are available at:
www.chd.int/meetings. The calendar of busi-
ness and biodiversity events is posted online
at www.chd.int/business/calendar.shtml.

The Secretariat is a Strategic Partner to the
following event:

Biodiversity and Ecosystem Finance (27-28
March, New York, USA). www.greenpower-
conferences.com/carbonmarkets/biodiver-
sity_ny2008.html
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